: EMPATHY MAP

WORKSHEET

What do they see in the market? What do they
see in their local environment? What do they see
others saying and doing? What do they watch,
what social media channels do they follow and
what do they read?

What might the
surrounding
communities - other
stakeholders - feel,

think, see, do, hear
and say about it?

What are they SAYING and TALKING about?

What have we heard them say?
What can we imagine them saying to others?
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What might the
natural environment
feel, think, see, do,

hear and say about
it?



